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Tricks of the Trade:

Techniques used in Advertisements

A note:  Not all of these tricks are ethical, and many of these techniques can be both positive and negative effects on the viewer.
Bandwagon:  Indicates that everyone else is buying the product featured (“Don’t be the only one without it!”).

“Cool” Factor:  Implies that if a person doesn’t don’t buy this product, they won’t be “cool.”  “Cool” people are featured in the ad.  (This tech. is generally also found with “ideal” people and celebrities.)

Celebrities:  Features celebrities (either by voiceover in a commercial, or their picture in a print ad).

Dreams/Insecurities:  Plays on the dreams/insecurities of the viewers (i.e., an ad geared toward young women may play on their insecurities about body images by featuring a slim, beautiful woman).

Facts/Figures:  Enhances ad by using statistics to enhance the product’s credibility.

Humor:  The ad can be seen as funny (either to yourself or someone else).

Ideal People:  Features models that appear to be “perfect.”  (i.e., fit, attractive, sexy models)

Individuality:  Tries to show that if the person buys the product, they will somehow become more of a rebel or an individual than if they didn’t own that product.

Omission:  Leaves out some piece of information, generally a pretty crucial piece of information (i.e., drinking hard alcohol can lead to drunk driving, alcohol poisoning, etc.).

Nostalgia:  Ad sparks past memories and makes viewer feel reminiscent of “the good old days”.
Product Placement:  Product pops up in a form of media that isn’t an ad (commercial or print).  This can be on a movie, TV show, video game, etc.

Scale:  Shows the item as being much bigger than life-size to make the product more appealing to the audience.

Sponsorship:  Product sponsors an event or item (i.e., a stadium or a NASCAR car).

Subliminal Messages:  A message/signal embedded in the ad that is unapparent to the conscious mind, but noticeable to the unconscious mind.

Testimonial:  Important people testify that they use the product and so should the viewer.

