Advertisement Dissection and Analysis
Names:  







 Section: 


1.  What is the advertisement selling? (the product)
2.   Is the ad using effective rhetoric?  Check the boxes of the rhetorical modes being used and explain how it is being used. (rhetoric)
· Ethos

· Pathos

· Logos

3.  What techniques are being used?  Be specific as to how they are being used.  Remember there can be more than one technique being used at a time. (techniques)
· Bandwagon

· “Cool” Factor

· Celebrities

· Dreams/Insecurities

· Facts/Figures

· Humor

· Ideal People

· Individuality

· Omission

· Nostalgia

· Product Placement

· Scale

· Sponsorship

· Subliminal Messages

· Testimonial
4.  What kind of person would buy this product?  (Remember to identify gender, age, etc.) (audience)

5.  Where would you find this ad? (placement)

6. Would either of you purchase this product based on this ad?  Why or why not? (effectiveness of ad overall)
7. Does this ad use a peripheral or central approach? 

8.  Does this ad require rationalizing trap to be successful?
